ABSTRACT

An experiment on belief changes through fiction was conducted by showing two groups different versions of the British film Separate Lies.

The polarity of the two different endings of the film (satisfactory vs. unsatisfactory) gave rise to direction and intensity differences in the belief changes of the audience.

The Identification and Empathy to Protagonists factor acted as a mediating variable in the belief changes. 

The amount of Cognitive Processing was higher with the unsatisfactory ending and acted as a mediating variable in the belief changes. 

These results offer new evidence against the mainstream that considers cognitive processing to be irrelevant in narrative persuasion.
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