Parasocial interactions and relationships in social media platforms: redefining the concept and formulating a specific typology
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Abstract: 
It is developed in this paper an upgrade of the notion of parasocial experience. This concept was originally coined by Horton and Wohl in 1956 to describe the illusion of reciprocal interaction that many audience members experienced towards the acting of certain performers in the mass media programs, especially television. From the observation of communicative practices developed by users in social media platforms, a reformulation of this classical concept is proposed to fit the context of these new spaces. Also, it is proposed a specific typology of parasocial experiences developed in the social media's context. Finally it is discussed how users negotiate the construction of reciprocal relationships in a public space of high visibility like Twitter and how they define some policies of forced reciprocal linking as the label #FFBack express.
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